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Director of Parenting.com

Rachel Fishman Feddersen
Director of Parenting.com

Rachel Fishman Feddersen oversees all editorial operations of Parenting.com, the online
home of the Parenting and Babytalk magazine brands. Her efforts have led to consistent
growth for Parenting.com, which has more than doubled in size since she joined Bonnier
Corp.’s Parenting Group in 2007. Under Rachel’'s leadership, Parenting.com has also been
the recipient of numerous industry recognitions and awards, including a 2009 MPA Digital
Award for Best Web-Only Tool and a 2009 National Magazine Award nomination for
General Excellence Online.

Rachel has been creating and editing websites since the mid-1990s, with a focus on
technical innovation, micro-targeted content, and user involvement. She has worked as site
director of Meredith Corp.'s LadiesHomeJournal.com, where she won an award for
online/offline brand strategy; as launch editor of WhattoExpect.com at Waterfront Media,
the first online home for the blockbuster book series What to Expect When You're
Expecting; and as senior editor at Disney's Family.com. She also oversaw the creation of
Disney's VacationTogether.com.

Rachel began her online career in 1995 as the city editor at Citysearch.com, where she
helped shape the direction of New York City’s first online guide. In addition to her web
development experience, she has also reported on New York City culture news as an on-
air correspondent for MSG Metro Guide Television, and covered FDA and scientific
research news as a reporter for FDC Reports’ The Pink Sheet. Rachel has been a frequent
guest on WABC-TV’s Eyewitness News, WNBC-TV’s Today in New York, Fox 5’s Good
Day New York, and the CW11 Morning News.
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Parenting.com
Advertising Units

Standard and Rich Media Units
e 728x90: Leaderboard

* 160x600: Skyscraper

» 300x250: Medium Rectangle
e Text-only

parenhng.com marketing

Max File Size - Standard Media
e 728x90: 40k

» 160x600: 40k

* 300x250: 40k

* Text ad: 96 characters

Max File Size - Rich Media

s 728x90: 240k (40k initial + 200k polite)
* 160x600: 240k (40k initial + 200k polite)
* 300x250: 240Kk (40k initial + 200k polite)

Parenting babytalk

Rich Media Formats

* In Banner
* Expanding
* Floating

Creative Submission Lead Times
» Standard: 3 business days
* Rich: 5 business days

I m 2 Park Avenue, New York, NY 10016 | 212.779.5000 | theparentinggroupmediakit.com

The Parenting Group A subsidiary of Bonnier Corporation




Advertisement Specifications

Updated: 4/01/09

Standard Rules

« All ad units must launch a new browser window when clicked on

= Ads are served via JavaScript Ad calls, not iframes.

= Audio must be user initiated with a clearly recognizable on/off button

= All expanding ad units must be user initiated

= All floating ad units must have a clearly recognizable close button

= OAS 24/7 is used to serve all Parenting advertisements

= All rich media ads must have an alternate GIF version of creative

= The Parenting Group reserves the right to terminate a campaign at any indication that it is not being properly served.

- For further inquiries regarding ad specifications, clients/agencies/3™ party vendors can email ptgadops@bonniercorp.com

Lead time:
Three business days for standard creative
Five business days for Rich media:

= All floating ad creative
= All video ad creative
= Expanding ad creative

3" Party Ads Tags are accepted, but not limited to the following vendors:
* Atlas

* Bluestreak

= Doubleclick

= MediaPlex

3" Party Rich Media
We accept, but not limited to rich media ad units from the following vendors:

= Atlas < Interpolls = Eyeblaster « Eyewonder « Motif « PointRoll « United Virtualities « Unicast/Viewpoint

*No Expandable Rich Media ads on Parenting Homepage.*
*3rd Parties may polite stream an additional 200k if targeted only to high-bandwidth users. Total: 240k*

Available Advertising Unit Sizes:
40k max for gif, jpeg and flash. No Looping or animation restrictions.

300x250

728x90

160x600

88x31 (Must be a STATIC image)
640x480 (Interstitial)

TEXT AD (We accept 1x1 tracking pixel)
1. Text Ad is site served.
2. Total Char limit 95 Char.

Elash Ad Units

= Flash files served via OAS must be coded properly for proper click and impression tracking.

= All Flash files must be submitted as a .SWF file with accompanying back up gif/jpg for display to users who do not accept
Flash.

« A click thru URL and Default image must also be supplied for each .SWF ad unit.

Create an invisible button over the area that you want 'active/clickable' to users

1. On that invisible button, put the following action:
on (release) {getURL(clickTAG, "_blank™);}
2. We accept Flash version 6-10



Advertisement Specifications

Updated: 4/01/09

Expanding ad:

Ad unit: Expanded Dimensions:

300x250 550x250 / 500x500(expand left,down)
728x90 728x270 (expand down)

160x600 480x600 (expand left)

File size:

40k Closed

70k Expanded

Total: 110k

Mouse Over / Mouse Off:

-Ad must expand upon mouse over or click on expand button

-Ad must retract upon mouse off or clicking on close button.

-If the ad expands with user click, the panel still must retract when mouse is removed.
-Any sound must be user initiated by click, not mouse over.

Video:

-Video can run with the following available ads:
728x90

300x250

160x600

Pre-roll

-Max file size for Video is 70k for initial load and an additional 330k streamed in.
-Pre-Roll Max play time 15 seconds.

Interstitial:
-60k max for gif, jpeg, Flash
640x480

- All Interstitial functionality is handled by The Parenting Group
- Frequency cap is set at 1 time per 24hrs.

Newsletter:

-30k max for gif, jpeg
728%x90

160x600

-General Newsletter serves 1 728x90 in the middle.

-Fertility and Pregnancy Newsletter serves 2 160x600s on the right

-Ages and Stages TBD

-Newsletters can only be site served, standard images, and no rich media.
-Newsletters can not handle any code, no 1x1 tracking pixels.

Creative Policy:

= The Parenting Group has final approval for all ads with respect to editorial/creative content.

« The Parenting Group reserves the right to remove an advertisement from its web sites at any time for any reason.

= Changes to an existing campaign must be received at least three business days prior to the change.

* The Parenting Group Reserves the right to refuse any rich media advertising without explanation, and to modify and/or
append these guidelines without advance notice.




Parenting.com

Capabilities

Parenting.com’s design flexibility offers cusomizable sponsorship and ad serving
opportunities to give advertisers more exclusivity and ownership of online programs.

Content Sponsorship
Custom article groupings based on brand message and objectives
Creative ad serving techniques: daypart targeting, frequency caps, sequential order
Exclusive sponsorship of our site tools: Pregnancy Planner, Child Health Guide,
Birthday Party Planner, and more
Aggregator opportunities: sponsored portion of the site dedicated to a specific topic
such as cold and flu season or bringing home baby

Video Contests
Parenting.com’s user-submitted video contests encourage moms to submit their favorite
home videos that capture classic moments of their kids. A video player hosts all the entries
so moms can be inspired by recent submissions. Topics change with each contest and past
contest videos can still be viewed.
Sponsor receives:

- 100% ad rotation within the contest pages

- “Sponsored by” logo treatment adjacent to video player

- :15 pre-roll within player

Additional solutions-oriented programs can be customized to brand objectives and built to
compliment existing online campaigns. Please contact your parenting.com Account
Manager.
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2010 Marketing Programs

Child Health Guide

This award-winning tool helps moms identify their child’s illness with an interactive
symptom checker. Features include when to call the doctor, videos with real children to
demonstrate symptoms and ailments, and first aid section with direction on how to treat
cuts, scrapes, and minor burns.

Timing: Monthly sponsorships available

Regis & Kelly Beautiful Baby Search

Sponsorship of the online extension of the LIVE with Regis and Kelly / Parenting Beautiful
Baby Search offers brand exposure within this perennially popular program that garners
national attention. In 2009, the photo galleries on Parenting.com drove a record-setting
8MM page views and received over 300M+ entries. This annual contest is broadcast to
over 4AMM+ viewers and provides additional hometown media coverage for the semi-
finalists and finalists. In-book and online sponsorship packages are available and may be
customized based on brand objectives.

Timing: January — March (online sponsorship)

Babytalk/Good Morning America Cover Contest

Sponsorship of the online extension of the Babytalk Cover Contest offers an opportunity to
have a prominent presence in one of the biggest traffic events of the year on
Parenting.com. The photo galleries on Parenting.com garnered 5.3MM page views in
2009. Additional promotion is received through GMA properties: 2MM+ uniques from GMA
website and over 5MM+ viewers daily.

Timing: April — June (online sponsorship)

To build a customized, ownable sponsorship that meets your brand objectives,
please contact your Parenting Group Account Manager.
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The Parenting Group 2009 Media Highlights

2009 BEAUTIFUL BABY SEARCH DRIVES RECORD-
BREAKING TRAFFIC TO PARENTING.COM
Parenting partnered with Live with Regis and Kelly on
its Beautiful Baby Search for the third consecutive
year, marking the national television debut of
Parenting Early Years. More than 30 on-air mentions
broadcast to Live’s audience of 4 million+ viewers per
day resulted in record-breaking traffic to Parenting.com, with Beautiful Baby
Search photo galleries contributing over 8 million views in February 2009.

parenhng.com marketing

“TWO IS BETTER THAN ONE: PARENTING SPLITS INTO TWO
EDITIONS” — mediabistro, Fishbowl NY, 1/13/09

The two new editions of Parenting were unveiled in January 2009,
and both made their national television debut in their first week in
the market. Parenting Early Years kicked off Live with Regis and
Kelly’s Beautiful Baby Search on January 12", and editor-in-chief
Susan Kane introduced Parenting School Years on NBC’'s TODAY the
following day.

Parenting baby

BACK TO SCHOOL 2009: PARENTING SCHOOL YEARS’ NATIONAL PR
COVERAGE OUTSHINES THE COMPETITION BY A 4 TO 1 MARGIN*
Parenting School Years dominated national print and TV media coverage for
the 2009 back-to-school season, with Parenting editors making several live TV
appearances — including two NBC TODAY segments - resulting in more than 15
million total impressions. Parenting editors were also called upon to offer
expert advice for several national print news stories, with outlets including the
Associated Press and USA Today.

: Chicago Tribune |




MOM CONGRESS™ ON EDUCATION AND
LEARNING: MORE THAN 10,000 MOMS JOIN
THE FIGHT FOR BETTER SCHOOLS

On March 24, 2009, Parenting launched the Mom
Congress™ on Education and Learning, a prosocial
initiative celebrating and connecting moms
advocating for education reform. Mom Congress
membership already exceeds 10,000, and partners
include Georgetown University, the National PTA,
and the National Education Association.

UNIVERSITY

RECORD-BREAKING NUMBER OF VOTES CAST FOR THE ANNUAL

BABYTALK/GOOD MORNING AMERICA COVER CONTEST

bab‘jtalk GMA Babytalk kicked off its 10th annual Cover Contest with ABC-TV’s Good
E—— Morning America on March 26, 2009. GMA’s audience of 5 million+ viewers

COVER was directed to Babytalk.com to enter the Contest. Babytalk returned to

CONTEST GMA in September to unveil the 3 finalists, and more than 16,000 GMA

viewers cast votes for this year’s winning cover baby. The winner appears on

the November 2009 cover of Babytalk, unveiled on GMA in October.

CONTENT-SHARING WITH CNN.COM REFERS 1 MILLION VISITORS TO PARENTING.COM
Parenting.com is a regular fixture on CNN.com thanks to a

content-sharing partnership that results in frequent

homepage promotion of Parenting.com content. Co-branded com
articles regularly make the “Top 10 Most-Viewed” and “Top . -
10 Most-Emailed” lists, and 6 Parenting.com features have been the #1 most-emailed on the site this

year. The partnership has resulted more than 1 million referrals to Parenting.com from CNN.com from
January through September of 2009.

*Based on national network morning show appearances during the 2009 back-to-school time period.
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About Bonnier

* Bonnier Corporation: one of the largest consumer publishing groups in America with 40
magazine titles.

« The 4™ largest publisher in the U.S.

» Parent company The Bonnier Group: international multi-media company with 150
companies in 20 countries.

* Book, newspaper, and magazine publishing.
* Film, television, and music production and distribution.

« A multi-media company that connects people to their passions.

Jonas Bonnier

Chairman of Bonnier Corporation selected by Folio Magazine as one of the most influential
industry executives for 2007.
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